
“I can’t imagine a world 
without living plants.  
Nothing else does what 
they do indoors as well as 
outdoors.  I use them 
wherever I can, and  
they make such a big 
difference!  The positive 
impact of living plants far 
exceeds their cost.”

Richard R. Conant, FASLA 
President
Foster Conant &  
Associates, Inc.
Orlando, FL

“Living plants are an 
inexpensive, powerful tool 
for interior spaces, offering 
life and beauty.  I always 
try to incorporate live 
plants—especially colorful 
ones—into my projects, 
no matter what the project 
budget is…they are the 
perfect finishing touch.”

Raquel Hair
Senior Designer
Little Architecture
Charlotte, NC

“First impressions are  
critical in the hospitality 
business.  We use 
spectacular plant 
presentations in the hotel 
lobby and throughout our 
grounds to make a very 
dramatic, very impressive 
statement.  Live greenery 
differentiates our brand.”

Arthur Coulombe
General Manager
JW Marriott
San Antonio Hill Country 
Resort and Spa
San Antonio, TX
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“An interior landscape is 
as important to completing 
an interior design as 
landscaping is to 
completing the exterior of 
a building.  It is not merely 
decoration—it is to create 
an environment that is 
healthier and emotionally 
enriching for the building’s 
human occupants.”
  
McRae Anderson, ASLA
Designer/Founder 
McCaren Designs 
St. Paul, MN

Living Plants ALIVE!

“Our goals at BOMA 
Phoenix include helping 
our members to make their 
buildings more efficient, 
more productive, and 
better places to work for 
tenants and management.   
Buildings with living plants 
command higher rents, 
have more efficient heating 
and cooling.”

Mark A. Covington
Executive Director
BOMA/Greater Phoenix
Phoenix, AZ

800-347-9012
www.gpgb.org
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PERFORMANCEALIVE!

Impression, Image, Branding 
What do you see first when you walk into a 
building or a reception area?  

That impression creates identity for the 
building or company.  And what makes a 
better first impression than vibrant, colorful 
flowers and distinctive green plants?  That’s 
positive branding. 

Workers!
Living plants create impact—and they’re 
round-the-clock workers, too.  They clear 
pollutants from the air that can cause 
employee absenteeism.  Research
proves a 12 percent increase in performance 
when plants are present in the workplace— 
that’s $23 a day per employee in improved 
productivity.

Renew, Refresh, Revitalize
You can’t replace your artwork, carpeting or 
furniture frequently.  But distinctive flowering 
plants can change the look of your space 
every few months.  A rotating floral program 
is a cost-effective way to keep your lobby or 
reception area fresh, new and interesting. 

•	Make	the	building	more	welcoming
 Softens the hard edges of the    
 building, makes it more inviting.
•	Improve	the	indoor	environment
 Reduces levels of carbon dioxide,   
 dust and pollutants like formaldehyde,   
 benzene and nitrogen oxide.
•	Make	a	design	statement
 Can be a key component of the
 interior design, a focal point—or 
 important finishing touch.
•	Increase	occupancy	and	retention
 Creates a bright, positive appearance
 that attracts tenants and retains   
 them longer.
•	Are	environmentally	correct
 Planters made of recycled or rapidly   
 renewable materials such as these
 bamboo planters are important 
 contributors to LEED certification.

Right
Today’s designers are 
thinking vertical to 
create dramatic spaces 
inspiring conversation 
and collaboration.  

•	Raise	productivity	and	satisfaction
 Studies show that combining a more  
 comfortable working atmosphere with  
 living plants’ ability to clean the air of  
 pollutants raises employee productivity  
 a full 12%. 
•	Increase	retail	spending
 By providing a more interesting and  
 less stressful atmosphere, shoppers  
 are more relaxed and spend more.
•	Direct	pedestrian	traffic
 Plants graciously guide everyone,  
 directing traffic flow.
•	Soften	unattractive	building	features
 Hiding unattractive parts of the  building  
 with plants can add color and texture  
 —replace the unsightly with distinction  
 and beauty.  
•	Reduce	stress	and	boost	morale
 Adding visual harmony and a closer  
 rapport with nature raises the 
 comfort level and facilitates teamwork.

ALIVE!
Top 
Green Roofs.
Replace a bare roof 
with green.  From just 
ground cover to a 
lovely, welcoming 
garden.  And a green 
roof will reduce the 
building’s utility costs.

Center
Lobby Glamour. 
Plants enhance lobby 
décor by adding form, 
color and texture. They 
say ”Great Day!” to 
everyone.

Bottom 
Traffic Control, Too.  
Large plantings can 
direct traffic flow as 
well as bring nature 
indoors. 

Right
Branding.
Design can make a 
positive branding 
statement about a 
building or company.

Alive! 
It’s vibrant living plants.  In offices and 
buildings.  Inside and out. It’s the sparkle 
of dozens of bromeliads.  The charm of 
seductive orchids.  Or the majesty of 20-foot 
palms.  Plants make the building Alive!

Performance
They boost staff morale and productivity.  
Clean pollutants from the building’s air.  Are 
an investment—with an impressive ROI.  
And there’s still more to tell!

Celebrate Nature
That’s what interior landscaping is all about.
It utilizes the power of nature—trees, plants 
and flowers—to achieve the goals of 
owners and managers. 

Connect with nature.
Connect with plants.
Come ALIVE!

Did	You	Know?	
Living plants in buildings...

New interior design possibilities are 
created by plants secured to walls.

Lively and colorful.  Thanks to 
living trees, plants and flowers.


